CENTRAL COAST AMATEUR RADIO CLUB INC

CONDITIONS GOVERNING NON COMMERCIAL EXHIBITORS
at the
CENTRAL COAST FIELD DAY

Exhibitors must give careful consideration to the following conditions which shall apply to and be conditions for the allocation of
display space made between The Central Coast Amateur Radio Club Inc. and each and every exhibitor.

In these Conditions the following words and expressions shall have the following meanings:

"CLUB" means the Central Coast Amateur Radio Club Inc.

"MANAGEMENT" means the Management Committee of the Central Coast Field Day.

"DISPLAY" means the display and/or sales stands and exhibits at Central Coast Field Day.

"EXHIBITOR" means any person, persons or organisation whose application for display and/or selling space has been
received by the nominated date and accepted by the Management and shall include the agent or representative of any such
Exhibitor.

1. Exhibitors shall be responsible for insuring their stands and exhibits against all risks. The Club accepts no liability whatsoever
for loss or damage by fire, theft, accident or any other cause.

2. Allocation of space is the decision of the Management Committee and those it delegates to the task. Space and location will be
provided where possible to meet the needs of the Exhibitor, however the Management reserves the right to make the final decision
regarding the allocated Display size and location. Exhibitors should commence setting up before 7.30 am Sunday and be
ready to trade at 9.00am.

3. All vehicles must be removed from under the sheltered area before 8.30 am Sunday and will not be permitted back into
the area until after 3.30 pm. Vehicles should not remain under the sheltered area as part of a display unless approved by the
Management Committee.

4. Two complementary passes will be provided in advance to exhibitors and additional exhibitor passes must be purchased before
the event. Exhibitors will require these passes to both gain admittance to the event and to be permitted in the Trading area before
the 9.00 am opening. Persons not able to produce their pass at the gate will be required to pay the full admission fee. Tea or coffee
will be available from 9-00 am to 3-00 pm (separate from takeaway food bar) at no charge.

5. Exhibitors should respect the fact that the field day is being conducted by an amateur radio Club for the amateur fraternity. Any
non-amateur transmitting equipment should be offered with modification kits or details to enable its use in the amateur service.

6. The sale of transmitting equipment to unlicensed persons is not permitted at the field day.

7. The Club has no objection to exhibitors advertising that they will be in attendance at the field day. The Field Day Committee
requests that the day be referred to as "The Central Coast Field Day".

8. The Club reserves the right to have displays switched off if interference or excessive disturbance is caused, particularly to the
public address, field day communications or field day events. Equipment which activates a loud audible alarm or the like, e.g. a car
alarm, cannot be actively displayed.

9. The Club may, at its discretion, provides an advertising announcing service via the public address system. The only announcer
permitted will be the Club's announcer and the text must be legibly printed or, preferably, typed double spaced. As a guide,
announcements should not exceed 30 seconds per half hour, but this arrangement is flexible. The management reserves the right to
refuse any announcement without explanation.

10. Exhibitors wishing to conduct auctions, raffles or other events must obtain prior written approval from the field day management.
Any such auction, raffle or other event may only be conducted at a location and time determined by the field day management.
Auctions raffles or any other event must be conducted in compliance with any legislation with regard to licensing, etc.

11. Exhibitors wishing to display, sell or give away items which are not of an electrical or electronic nature must obtain prior written
approval from the field day management.

12. Exhibitors advertising goods, whether for sale and/or on display at the field day or not, are reminded of their obligations under
relevant laws to correctly describe all goods.

13. Exhibitors are required to comply with all relevant OH&S requirements. All personnel working at the site must sign in and out
on the sheets provided on the day.

Central Coast Field Day Committee



